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Tn lumea contemporand, cu toate provo-
carile acesteia, este dificila sesizarea tendin-
telor din orice domeniu. Dezvoltarea rapida a
tehnologiilor informationale a declansat un val
imens de informatii, care, la rdandul lor, au
afectat metodele de prelucrare si transformare
a acestora. In consecintd, au apdrut noi con-
cepte si noi modele economice. Referitor la su-
biectul articolului, constatam, evident, ca dog-
matismul comertului traditional se epuizeaza si
se transforma intr-un model nou. Acest feno-
men, numit digitalizare, a patruns in toate
ariile societatii umane dar cel mai esential
lucru conmsta in faptul ca a afectat cea mai
importantd ramurd a societdtii umane, comer-
wl. In articolul dat, sunt expuse idei si con-
cepte, care dezvaluie acest proces de trans-
formare a comerzului traditional intr-un model
digital, se explica unele criterii principale, care
afecteaza acest proces si prognozeaza tendin-
tele, ce vor predomina in viitorul si in care
transformarea modelului comertului traditio-
nal, se va finaliza complet.

Cuvinte-cheie: comert electronic, digi-
talizare, servicii electronice.

JEL: M14, L86.

Introducere

Tnceputul secolului XXI a fost marcat de
o noud era tehnologicd, o epoca a economiei
digitale bazate pe implementarea si utilizarea
unui complex de tehnologii digitale. Inovatiile
tehnologice, intotdeauna au provocat modificari
majore 1n stilul de viata al oamenilor si al socie-
tatii, ceea ce a condus la reducerea costurilor si
a fost insotitd de schimbari semnificative Tn
organizarea §i structura comertului internatio-
nal. Odata cu aparitia tehnologiilor digitale si
transformarea Internetului intr-un instrument
important pentru comert, In economia mon-
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In the contemporary world, with all its
challenges, it is difficult to detect trends in any
field. The rapid development of information
technologies has caused a huge wave of infor-
mation, which in turn has affected the methods
of its processing and transformation. As a
result, new concepts and new economic models
emerged. As far as the subject of the article is
concerned, it is clear that the dogmatism of tra-
ditional trade is exhausted and is turning into a
new model. This phenomenon, called digitali-
zation, has penetrated all areas of human
society but the most important thing is that it
has affected the main branch of human society,
trade. The given article outlines ideas and con-
cepts that reveal this process of transforming
traditional commerce into a digital model,
giving explanations of main criteria that affect
this process and forecasting trends that will
prevail in the promising future in which the
transformation of the traditional trade model
will be completed.

Keywords: e-commerce, digitalization,
e-services.
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Introduction

The beginning of the 21st century was
marked with a new technological era, an era of
the digital economy based on the implementa-
tion and use of a complex of digital techno-
logies. Technological innovations have always
caused major changes in the lifestyle of people
and society, which has led to cost reductions
and has been accompanied by significant
changes in the organization and structure of
international trade. With the advent of digital
technology and the transformation of the
Internet into an important tool for trade, major
changes are taking place in the world economy,
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diald, s-au produs schimbari majore, in special,
apar online noi piete, noi produse si noi modele
de afaceri bazate pe aceste tehnologii. Astfel, in
era digitald, sursele traditionale, care asigurau
avantaj competitiv, se vor schimba categoric.
Noile tehnologii pot modifica relatiile stabilite,
de exemplu: creste importanta unor surse,
precum cunostintele si capitalul virtual.

Trebuie remarcat faptul ca introducerea
inteligentei artificiale, imprimarea 3D si a robo-
tilor avansati poate reduce rolul muncii ca sursa
de beneficii comparative. Factorii economici,
precum infrastructura, procedurile vamale si
localizarea geografica, pot deveni mai putin
importanti. In acelasi timp, importanta infra-
structurii energetice si a dimensiunii pietei
interne, in epoca digitald, creste semnificativ.

In noul mediu, vor apirea noi surse de
comercializare a produselor digitale, care vor
stimula avantajul concurential. Calitatea regle-
mentarii proprietatii intelectuale, reglementarea
fluxurilor de date si siguranta datelor cu carac-
ter personal vor juca un rol important in desfa-
surarea acestor tranzactii. O importantd deose-
bitd o dobandeste calitatea infrastructurii digi-
tale, deoarece conexiunile calitative si rapide la
retele devin absolut esentiale pentru afaceri.

Metode si materiale

Pentru efectuarea cercetarilor descrise 1n
acest articol, s-a recurs la urmatoarele metode
stiintifice: analiza si sinteza, prognozarea, meto-
da ratelor, metoda comparatiilor. Studiul se ba-
zeaza pe analiza diferitelor surse de informatii,
iar aplicarea metodei de comparatie este adec-
vatd pentru confirmarea propriilor concluzii,
utilizarea metodei de prognoza ne permite inves-
tigarea tendintelor de dezvoltare a comertului
electronic in viitorul apropiat, metoda de sinteza
este utilizatd la prezentarea rezultatelor obtinute.

Cercetarea a fost realizata in baza infor-
matiilor din rapoartele Bancii Mondiale privind
dezvoltarea globala, tendintele comertului si
Raportului privind schimbarea naturii muncii.
De asemenea, au fost utilizate datele publicate
de Comisia Internationald de Comert din SUA,
informatiile Conferintei Organizatiei Natiunilor
Unite (UNCTAD), raportat la digitalizarea si
dezvoltarea comertului si informatiile Fondului
Monetar International privind masurarea eco-
nomiei digitale.
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in particular, new online markets, new products
and new business models based on these
technologies are emerging. Thus, in the digital
age, traditional sources that provided compe-
titive advantage will definitely change. New
technologies can change established relation-
ships for example: increase the importance of
sources such as knowledge and virtual capital.

It should be noted that the introduction of
artificial intelligence, 3D printing and advanced
robots can reduce the role of work as a source
of comparative benefits. Economic factors,
such as infrastructure, customs procedures and
geographical location may become less impor-
tant. At the same time, the importance of energy
infrastructure and the size of the internal market
in the digital age is growing significantly.

New sources of digital product marketing
will emerge in the new environment, which will
boost the competitive advantage. The quality of
intellectual property regulation, the regulation
of data flows and the security of personal data
will take up an important place in the conduct
of these transactions. The quality of digital
infrastructure, as qualitative and fast network
connections acquires a great importance and
becomes absolutely essential for business.

Methods and materials

The following scientific methods were
used to carry out the research described in this
article: analysis and synthesis, forecasting, rate
method, comparison method. The study is
based on the analysis of various sources of
information, the application of the method of
comparison is suitable for confirming our own
conclusions, the use of the forecast method
allows us to investigate trends in the deve-
lopment of e-commerce in the near future, the
method of synthesis is used to present the
results obtained.

The research was carried out based on the
information from the World Bank’s reports on
global development, trade trends and the Labour
nature change report. Data published by the
US International Trade Commission, United
Nations Conference on Trade and Development
(UNCTAD), concerning the digitalization and
trade development and International Monetary
Fund information on measuring the digital
economy were also used.
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Rezultate si discutii

Economia digitald a contribuit la trans-
formarea comertului international si la conver-
sia sa Tn format electronic. Trebuie remarcat
faptul ca comertul electronic reprezinta o sfera a
economiei, care include toate tranzactiile finan-
ciare si comerciale efectuate prin intermediul
retelelor informatice si a proceselor de afaceri
asociate cu efectuarea unor astfel de tranzactii.

Comertul electronic include:

v' Schimbul electronic de informatii (Elec-
tronis Data Interchange, EDI),

v’ Miscarea electronica a capitalului (Elec-
tronic Funds Transfer, EFT),

v’ Vinzarea electronica (E-trade),

v’ Mijloace banesti electronice (e-cash),

v E-marketing,

v' Electronic banking (e-banking),

v’ Servicii electronice de asigurare (e-
insurance).

Criteriile dupa care poate fi clasificat co-
mertul electronic sunt diferite, iar clasificarea
de baza este urmatoarea:

» Organizatiile comerciale B2B (Busi-

ness-to-Business),

Organizatia comerciala si consumatorii
B2C (Business-to-Consumer),
Organizatiile comerciale si angajatii
B2E (business-to-Employee),
Organizatia comerciala si Guvernul
B2G (Business-to-Government),
Consumatorul si administratia (statul)
C2A (Consumer-to-Administration),
Consumatorii  C2C  (Consumer-to-
Consumer),

Subiecti ai administratiei (statului) A2A
(Administration-to-Administration),

» Administratia si organizatiile comer-
ciale A2B (Administration-to-Business),

» Administratia si  consumatorii  A2C
(Administration-to-Consumer),

» Consumatorii pe baza blocului D2C
(Decentralized-to-Consumer).
Examinand aceasta clasificare a e-com-

merce, este de remarcat faptul ca, in conditiile
actuale, un moment important 1l constituie mul-
timea de operatiuni in format electronic se efec-
tueaza intre partile afiliate, prin urmare, autorul
sugereaza extinderea acestei clasificari si deta-
lierea relatiei dintre organizatiile comerciale
B2B pe B2BA (Business-to-Business Affiliate).

YV Vv YV V VYV V
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Results and discussions

The digital economy has contributed to
the transformation of international trade and its
conversion into electronic format. It should be
noted that e-commerce is a sphere of the eco-
nomy, which includes all financial and com-
mercial transactions carried out through com-
puter networks and business processes associa-
ted with carrying out such transactions.

E-commerce includes:

v" Electronic exchange of information (Elec-

tronics Data Interchange, EDI),

v" Electronic Funds Transfer ( EFT),

v" Electronic sale (E-trade),

v" Electronic cash (e-cash),

v’ E-marketing,

v" Electronic banking (e-banking),

v" Electronic insurance services (e-insurance).

E-commerce may be classified according
to different criteria, the basic classification is:

» Commercial organizations B2B (Busi-

ness-to-Business),

» Business-to-Consumer (Business-to-Con-
sumer) business organization and con-
sumers,

Business-to-Employee (B2E) trade orga-
nizations and employees,
Business-to-Government (Business-to-Go-
vernment),

Consumer and Administration(State)C2A
(Consumer-to-Administration),
Consumers C2C (Consumer-to-Consu-
mer),

Subjects of administration (State) A2A
(Administration-to-Administration),
Administration and Commercial Organi-
zations A2B (Administration-to-Business),
Administration and Consumers A2C
(Administration-to-Consumer),

» Consumers based on the D2C (Decen-

tralized-to-Consumer) block.

Examining this classification of e-com-
merce it is worth noting that, under the current
conditions, an important moment is that a lot
of electronic transactions are carried out bet-
ween affiliated parties, therefore, the author
suggests extending this classification and detai-
ling the relationship between B2B commer-
cial organizations on B2BA (Business-to-Busi-
ness Affiliate).
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Datele analitice privind rata globala de
crestere a comertului cu amdnuntul si, in con-
secintd, a comertului electronic in dinamica,
sunt prezentate in tabelul 1.

Analytical data on the overall growth rate
of retail trade and as a consequence of e-com-
merce in dynamics are presented in table 1.

Tabelul 1/ Table 1

Dinamica comertului cu amanuntul si a comertului electronic/
Dynamics of retail and e-commerce

Ritmul
Anul/ | Anul/ cresteril, Anul/ thnlu !
Indi i/ Indi Year Year %o/ Year | cresterii, %!
naicatorii/ Indicators Growth Growth rate,
2017 2018 rate, 2019 %
%
Comertul cu amanuntul (nivelul
mondial), trilioane de dolari SUA/
Retail trade (worldwide), trillions P | B L0 Eoiles e
usSD
Comertul electronic (E-comert),
nivelul mondial, trilioane de dolari
SUA/ E-commerce, worldwide, 2,382 2,928 1229 3,535 120.7
trillions USD
Ponderea comertului electronic 1in
volumul comertului cu amanuntul
(nivel mondial), %/ Share of | 10,4 12,22 117,5 14,11 115,5
electronic sales in retail volume
(world level), %

Sursa: elaborat de autor pe baza rapoartelor privind comertul electronic [1]/
Source: compiled by the author on the basis of e-commerce reports [1]

Analizand datele din tabelul 1, se poate
stabili cd volumul comertului cu amanuntul
creste cu aproximativ 5% fatd de perioada
anterioard, adica, se poate prezice ca, in conditii
de recesiune economicd, in urmatorii 5 ani,
pand in 2025, vanzdrile cu amanuntul la nivel
global vor oferi o crestere anuali cu 5%. In
cazul comertului electronic, ponderea sa in
comertul mondial creste constant de la an la an.
In acelasi timp, cresterea ponderii comertului
electronic in volumul comertului cu amanuntul
global este de aproximativ 2%. Pe baza analizei
acestor tendinte in dezvoltarea comertului
mondial si a comertului electronic, este posibila
prognozarea tendintelor in dezvoltarea comer-
tului electronic.
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Looking at the data in the table 1, it can
be stated that the volume of retail trade
increased by about 5% compared to the pre-
vious period, i.e. it can be predicted that in
economic recessions, in the next 5 years, by
2025, global retail sales will provide an annual
increase of 5%. In the case of electronic sales,
its share in world trade is steadily increasing
from year to year. At the same time, the
increase in the share of e-commerce in global
retail volume is around 2%. Based on the
analysis of these trends in the development
of world trade and e-commerce, it is possible
to forecast trends in the development of
e-commerce.
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Tabelul 2/ Table 2
Prognoza dinamicii comertului cu aménuntul si vinzarii electronice pentru anii 2020-2022/
Dynamic forecast of retail and electronic sales for the years 2020-2022

Anulf Anulf crelztlg‘r']'m‘y/ Anul/ crelztlg‘r']'m‘y/
Indicatorii/ Indicators Year Year i "’h * | Year i "’h 0
2017 | 2018 | CGrowt 2019 | Growt
rate, % rate, %
Comertul cu amanuntul (nivelul
mondial), trilioane de dolari
SUA/ Retail trade (worldwide), A | Bk 059 A 059
trillions USD
Comertul electronic (E-comert),
nivelul mondial, trilioane de
dolari SUA/ Electronic sales (e- 4,186 4,922 117.6 5,714 1161
trade), worldwide, trillions USD
Ponderea comertului electronic
in  volumul comertului cu
amanuntul (nivel mondial), %/ 16,0 18,0 1125 20,0 1111
Share of electronic sales in retail
volume (world level), %

Sursa: prognozat de autor pe baza rapoartelor privind comertul electronic [1]/
Source: forecasted by the author on the basis of e-commerce reports [1]

Prevdzand trendurile comertului electro-
nic, autorul a ajuns la concluzia ca, In urmatorii
trei ani, pornind de la tendintele descendente
ale economiei mondiale, nu trebuie asteptatd o
marire accentuatd a comertului cu amanuntul,
cresterea acestuia va fi de aproximativ 5% pe
an, astfel, Tncat prognoza majorarii comertului
electronic va fi de 2% anual Tn volumul comer-
tului cu amanuntul.

,Digitalizarea” a devenit o noud etapa a
dezvoltdrii economiei globale in termeni de
desfasurare, implementare, difuzare a noilor
tehnologii si impactul acesteia asupra extinde-
rii comertului international a devenit decisiv,
observandu-se, totodata, cresterea exploziva a
tranzactiilor digitale si comertului digital la
nivel mondial.

Un rezultat-cheie al transformarii digitale
pentru comertul international il constituie crea-
rea de noi piete, produse si modele de afaceri
bazate pe noile tehnologii digitale (,,Internet Of
Things”, Inteligentd Artificiald, Blockchain, Big
Data). In contextul digitalizirii, existd o anumita
dificultate Tn determinarea frontierelor, din ce n
ce mai estompate, intre bunuri si servicii.

Predicting the trends of e-commerce, the
author concluded that in the next three years,
arising from the downward trends of the world
economy, there should not be expected a sharp
increase in retail trade, its growth will be about
5% per year, so the forecast of the increase in e-
commerce will be 2% annually in the volume
of retail trade.

“Digitalization” has become a new stage
in the development of the global economy in
terms of the deployment and dissemination of
new technologies and its impact on the expan-
sion of international trade, has become deci-
sive, while an explosive growth in digital tran-
sactions and digital trade worldwide is already
being observed.

A key result of digital transformation for
international trade is the creation of new mar-
kets, products and business models based on
new digital technologies (“Internet Of Things”,
Artificial Intelligence, Blockchain, Big Data).
In the context of digitalization, there is a certain
difficulty in determining the increasingly blur-
red borders between goods and services.
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Principalele trdsaturi ale transformarii
digitale a comertului international sunt:

— dezvoltarea brusca a comertului electro-
nic, in care 0 mare pondere este destinata
livrarilor B2B  (business-to-business),
care, in 2016, s-au ridicat la 23,9 trilioane
USD, in comparatie cu volumul livrarilor
catre persoane fizice B2C (business-to-
client), care au ajuns la 3,8 trilioane USD
[12]. Vanzarea electronica este extrem de
concentratd geografic, predominand in
patru tari si reprezintd 50% din cifra de
afaceri mondiala in tari, precum: China,
Japonia, Coreea de Sud si SUA;

— dezvoltarea intensiva a comertului exte-
rior prin intermediul serviciilor informa-
tice, a caror pondere in comertul interna-
tional, pentru anii 2005-2016, s-a dublat;

— dezvoltarea platformelor digitale de comert
electronic. Prin intermediul platformelor
digitale de afaceri, apare posibilitatea de
a forma companii globale, Tn care efectul
unei retele genereaza costul prin integra-
rea de furnizori, producatori si clienti.
Conglomeratul digital Alibaba si-a cres-
cut dimensiunea Tn doar doi ani, clientela
sa ajungand pana la 1 milion de oameni si
peste un deceniu si jumatate a integrat pe
platforma sa circa 9 milioane de comer-
cianti, ducand cifra de afaceri la 700
miliarde de dolari [2]. Ponderea vanzari-
lor, in tarile straine, a companiei Amazon
(SUA) este de 32% din vanzarile nete,
iar Ali Express (segmentul international
al companiei chineze Alibaba) are 60 de
milioane de cumpdratori in toatd lumea
[3]. Astfel de companii ,,platforme” glo-
bale, precum Flipkart (India), Jumia
(Nigeria) se dezvolta rapid.

Noile tehnologii digitale promoveaza
transformarea comertului international, creeaza
noi oportunitati pentru un sistem de tran-
zactionare mai incluziv, dar poarta in sine si noi
provocari.

Potrivit WTO, in ultima perioada, dato-
ritd influentei tehnologiilor performante au fost
reduse costurile in comertul international cu
15%, din care principalele preturi sunt indicate
in tabelul 3.
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The main features of the digital transfor-
mation of international trade are:

— fast development of e-commerce, in
which a large share is intended for B2B
(business-to-business) deliveries, which
in 2016 amounted to USD 23.9 trillion,
compared to the volume of deliveries to
B2C (business-to-customer) individuals,
which reached USD 3.8 trillion [12].
Electronic sales is highly concentrated
geographically, predominating in four
countries and accounts for 50% of global
sales in countries such as China, Japan,
South Korea and the United States.

— intensive development of foreign trade by
means of IT services, the share of which,
in international trade, for the years 2005-
2016, has doubled.

— the development of digital e-commerce
platforms. Through digital business plat-
forms, there is an opportunity to form
global companies in which the effect of a
network generates cost by integrating
suppliers, manufacturers and customers.
The Alibaba digital conglomerate has
grown in size in just two years, with a
customer base of 1 million people and
during a decade and a half it has inte-
grated about 9 million traders into its
platform, bringing turnover to USD 700
billion [2]. The share of sales in foreign
countries of Amazon (USA) is 32% of
net sales, while Ali Express (the interna-
tional segment of Chinese company Ali-
baba) has 60 million buyers worldwide
[3]. Such global “platform” companies as
Flipkart (India), Jumia (Nigeria) are
growing rapidly.

New digital technologies promote the
transformation of international trade, create
new opportunities for a more inclusive trading
system, but also carry new challenges.

According to the WTO, in the last period,
due to the influence of advantageous techno-
logies, costs in international trade have been
reduced by 15%, the main ones of which are
indicated in table 3.
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Tabelul 3 /Table 3

Impactul anumitor tipuri de costuri asupra comertului international in anul 2018/
Impact of certain types of costs on international trade in 2018

Ponderea elementelor Ponderea elementelor
in structura agregata in structura agregata
a costurilor in comertul acosturilor in comertul
Costuri/ Costs transfrontalier cu marfuri/ transfrontalier cu servicii/
Share of items in the aggre- Share of items in the aggre-
gate cost structure in cross- gate cost structure in cross-
border trade in goods, % border trade in services, %
De transport/Transport 37 17
Costurile logistice/ 11 1
Logistics costs
Costuri vamale/
5 6
Customs costs
Costurile informationale si
tranzactionale/ Information 24 30
and transactional costs
Costurile asociate cu
depasirea barierelor
comercial-politice/ Costs 11 15
associated with overcoming
trade-political barriers
Alte costuri/ Other costs 12 21

Sursa: elaborat de autor pe baza datelor rapoartelor Bancii Mondiale [4]/
Source: elaborated by the author based on data of World Bank reports [4]

Semnificativ este impactul parametrilor
de digitalizare asupra tipurile de costuri. Tn
special: costurile de transport sunt reduse prin
inteligenta artificiala de navigare prin saterit i
unde radio GPS (din engleza, in traducere
libera: Sistem de Pozitionare Globald) costurile
logistice pot fi micsorate prin urmarirea expe-
dierilor datoritd programelor speciale digitale,
robotilor inteligenti care contribuie la reducerea
costurilor de depozitare etc. Totodata, gradul de
integrare verticald a companiilor este scazut,
ceea ce a determinat transferul diferitelor func-
tii ale companiilor in exterior.

Literatura de specialitate oferd exemplul
companiei IKEA, o companie suedeza cu biro-
uri in Olanda, Suedia, Belgia, care comercia-
lizeaza mobila si decoratiuni contemporane atat
prin lantul de magazine deschise in circa 50 tari
ale lumii, cat si prin intermediul internetului

The impact of digitalization parameters
on cost types is significant. Particularly: trans-
port costs are reduced by navigation artificial
intelligence and GPS navigation; logistical
costs can be reduced by tracking shipments
through special digital programs, intelligent
robots help reduce storage costs, etc. At the
same time, the degree of vertical integration of
companies has decreased, which led to the
outsource of different functions of companies.

The literature provides the example of
IKEA, a Swedish company with offices in the
Netherlands, Sweden, Belgium, which sells
modern furniture and decorations both through
the chain of stores opened in about 50 countries
around the world and through the Internet
[6]. In a study, US scientists found that an
increase in customs payments by 10% leads to
a decrease in exports of 3.8% and this impact
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[6]. Tntr-un studiu, savantii americani au dove-
dit ca cresterea platilor vamale cu 10% duce la
scaderea exporturilor cu 3,8% si acest impact
afecteaza, in cea mai mare mdsura, noii impor-
tatori si tarile mai putin dezvoltate [6].
Totodatd, aplicarea tehnologiilor infor-
mational-comunicationale moderne reduce tim-
pul pentru trecerea formalitatilor vamale la
frontiera. In 2017, a intrat in vigoare acordul
WTO privind simplificarea procedurilor de
comert international (Trade Facilitation Agree-
ment), conceptul pentru a moderniza procesele
de export si import si simplificarea procedurilor
vamale. Este de asteptat ca implementarea
completd a normelor date sa permita reducerea
costurilor comerciale cu circa 14,3% [7]. Rolul-
cheie, in ceea ce priveste simplificarea procedu-
rilor vamale, este atribuit tehnologiilor noi,
sistemelor blockchain si inteligentei artificiale.
Pe masura ce tehnologia digitald patrunde
in toate sferele activitdtii economice, comertul
international al unor bunuri poate creste, in
timp ce comercializarea altor bunuri va scadea
sau chiar se va opri in urmatoarele decenii.
Comertul cu marfuri realizate cu ajutorul Teh-
nologiei Informatiei (IT), in ultimele decenii, a
crescut exponential. Acordul WTO privind
tehnologia informatiei (ITA), adoptat in 1986 si
modificat in 2015, acopera o gama larga de pro-
duse de inaltd tehnologie, inclusiv computere,
echipamente de telecomunicatii, semiconduc-
tori si echipamente conexe, software, precum si
accesorii si parti ale marfurilor specificate.
Prezinta importanta faptul ca, In conditii
contemporane, sunt factori semnificativi, care
contribuie la dezvoltarea pietei mondiale: dez-
voltarea intensiva a pietei serviciilor de infor-
matii $i comunicare, nanomaterialele si extin-
derea retelei internet. Sub influenta digitalizarii,
comertul international devine mai mobil, fapt
ce contribuie la economisirea timpului pentru
livrarea de bunuri; din ce in ce mai mult sunt
utilizate ,,contractele inteligente”, iar Tmprumu-
turile, ca mijloc de finantare a comertului,
devin mai accesibile. Comertul international,
din formele sale traditionale (anii 20 ai seco-
lului XX), se transforma in comert electronic
(anii 1990 ai secolului XX), trecand treptat
spre tranzactionarea pe baza tehnologiilor inte-
ligentei artificiale (se asteaptd incepand cu anul
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affects to the greatest extent new importers and
less developed countries [6].

At the same time, the application of
modern information-communication technolo-
gies reduces the time for the passage of cus-
toms formalities at the border. In 2017 the
WTO Agreement on the Simplification of Inter-
national Trade Procedures (Trade Facilitation
Agreement) came into force, designed to mo-
dernize export and import processes and
simplify customs procedures. It is expected that
the full implementation of the given rules will
allow for a reduction of commercial costs by
14,3% [7]. The key role in simplifying customs
procedures is attributed to new technologies,
blockchain and artificial intelligence systems.

As digital technology enters all spheres
of economic activity, international trade in
some goods may increase, while the trading of
other goods will decline or even stop in the
coming decades. IT-based trade of goods has
grown exponentially during the last decades.
The WTO Information Technology Agreement
(ITA), adopted in 1986 and amended in 2015,
covers a wide range of high-tech products,
including computers, telecommunications equip-
ment, semiconductors and related equipment,
software, as well as accessories and parts of
specified commaodities.

It is important that in modern conditions,
there are significant factors contributing to the
development of the global market: the intensive
development of the information and communi-
cation services market, nano-materials, and the
spread of the Internet. Under the influence of
digitalization, international trade is becoming
more mobile, saving time for the delivery of
goods, and more and more “smart contracts”
are being used, and lending as a means of
financing trade is becoming more accessible.
International trade in its traditional forms is
transformed into e-commerce (the 1990s of the
20th century) and gradually moving towards
trading on the basis of artificial intelligence
technologies (expected from 2025) [8]. Howe-
ver, the increased mobility of commodity flows
will exacerbate competition at international
level and will therefore continue to contribute
to the IT gap between countries.
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2025) [8]. Cu toate acestea, mobilitatea sporita
a fluxurilor de marfuri va exacerba concurenta
la nivelul international si, prin urmare, va con-
tribui in continuare, la decalajul dintre tari in
domeniul informatic.

In acelasi timp, ca o provocare pentru
dezvoltarea pietei digitale, exista pericolul ca,
in conditii de diversificare a obiectelor comer-
tului international sub influenta inteligentei arti-
ficiale, sa fie redusa cererea pentru multe bu-
nuri si sd fie creatd o supraproductie. Astfel,
aceastd provocare comportd, mai degraba, un
caracter pe termen lung. Tn plus, dezechilibrele,
in economia mondiald si in comertul interna-
tional, vor creste, cu mare probabilitate, sub
influenta digitalizarii. Mai frecvent este utili-
zatd notiunea ,inegalitatea digitala”, a carei
amenintare se va accentua, in continuare, din
cauza barierelor protectioniste in comert. Dez-
voltarea comertului international a fost influen-
tata de progresul stiintific si tehnic, in prezent,
in contextul digitalizarii si transformadrilor
digitale, observate in economia globala, comer-
tul international a intrat intr-o etapa fundamen-
tal noud a dezvoltarii si schimbului interna-
tional de marfuri si servicii digitale, devenind
un segment separat al comertului intens dezvol-
tat. Transformarea digitald a contribuit la redu-
cerea semnificativa a costurilor pentru partici-
parea la comertul international; a facilitat coor-
donarea lanturilor globale de creare a costului;
a stimulat difuzarea transfrontalierd a tehno-
logiei si inovarii si a conexat un numdr mare de
consumatori si producdtori la nivel global.
Creste numarul de entitati (atat industriale, cat
si in domeniul serviciilor), care sunt implicate
in comertul electronic transfrontalier. Cu toate
acestea, exista o diferentiere semnificativa intre
tari, in masura implicarii lor in comertul digital
international. Interdependenta tarilor, ca urmare
la schimburile comerciale internationale, 1n eta-
pa moderna, este mai vasta ca niciodata. Pon-
derea tarilor in curs de dezvoltare, in comertul
international, a trecut, deja, de 50% [8].

Cu toate ca rata de crestere a comertului
international s-a stabilizat, in ultimii ani, flu-
xurile de informatii transfrontaliere cresc intr-
un ritm fard precedent. Platformele digitale
modifica economia de afaceri, reducand costul
tranzactiilor internationale si interactiunilor. Se
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At the same time, as a challenge to the
development of the digital market is the danger
that the demand for many goods can be reduced
and overproduction will be created under the
conditions of diversification of the objects of
international trade, influenced by artificial
intelligence. Thus, this challenge has rather a
long-term character. In addition, imbalances in
the world economy and international trade will
increase with a high probability under the
influence of digitalization. More commonly, the
concept of 'digital inequality’, the threat of
which will be the further exacerbation of pro-
tectionist barriers to trade, is used. The deve-
lopment of international trade has been
influenced by scientific and technical progress,
currently in the context of digitization and
digital transformations observed in the global
economy, international trade has entered a
fundamentally new stage of development and
international exchange of digital goods and
services has become a separate segment of
highly developed trade. Digital transformation
has contributed to significant cost reductions in
participation in international trade, facilitated
the coordination of global cost-creation chains,
stimulated the cross-border dissemination of
technology and innovation, and linked a large
number of consumers and producers globally.
Increases the number of entities (both industrial
and service) that are involved in cross-border
e-commerce. However, there is a significant
differentiation between countries to the extent
of their involvement in international digital
trade. The interdependence of countries, as a
result of international trade, in the modern
stage, is wider than ever. The share of deve-
loping countries in international trade has
already exceeded 50% [8].

Even though the growth rate of interna-
tional trade has stabilized in recent years, cross-
border information flows are growing at an
unprecedented rate. Digital platforms are chan-
ging the business economy, reducing the cost of
international transactions and interactions. It
is noted that small entities become a kind of
“micro transnational corporations”, bringing
together with customers and suppliers from
different countries thanks to platforms such as:
eBay, Facebook, Amazon. Even the smallest

Revista / Journal ,,ECONOMICA™ nr.3 (113) 2020



INFORMATICA, STATISTICA SI CIBERNETICA ECONOMICA | INFORMATICS, STATISTICS AND ECONOMIC CYBERNETICS

observa ca entitdtile mici devin un fel de ,,cor-
poratii micro-transnationale”, reunindu-se cu
clientii si furnizorii din diferite tari datorita
unor platforme, precum: eBay, Facebook, Ama-
zon. Chiar si cele mai mici companii pot fi
infiintate, deja, la nivel global: 86% din startup-
urile tehnologice la un nivel mondial, ntr-un
fel sau altul, sunt asociate cu desfasurarea
activitatilor internationale. Cresterea Produsului
Intern Brut Mondial (PIB), in ultimul deceniu,
s-a ridicat la aproximativ 10% si fluxurile de
informatii au oferit o mai mare parte din
aceastd majorare (prin cresterea productivi-
tatii), decat comertul international cu marfuri.
Transformarea digitald afecteaza un numar, tot
mai mare, de industrii, schimband comertul
international traditional cu bunuri si servicii si
crearea unui nou comert — digital. A patra faza
a globalizarii (globalizarea digitald), numita in
literatura, de asemenea, ,,al doilea and band-
ling”, se dezvolta pe baza unuia nou, fara pre-
cedent, al revolutiei tehnologice [9]. Digitaliza-
rea transforma comertul international, impli-
cand tot mai multi producatori si consumatori.
In acelasi timp, sfera comertului international
se confruntd cu o crizd grava caracterizata de
cresterea barierelor in comertul clasic de mar-
furi si conflictul comercial dintre China si
SUA, care va afecta, in mod inevitabil, alte tari
(in special, Uniunea Europeand).

In ceea ce priveste reglementarea comer-
tului international cu marfuri digitale, trebuie
remarcat faptul ca, in conditii contemporane,
survin noi provocari obiective. Activitatea WTO,
ca o structurd organizatorico-juridicd multilate-
rald, care aspiratd in ultimele decenii la liberali-
zarea comertului international, este paralizata,
deoarece nu poate raspunde eficient la provo-
carile si problemele emergente ale comertului
international. Este important sa se ia in conside-
rare faptul cd regulile multilaterale de regle-
mentare a comertului international au fost ela-
borate atunci, cand comertul digital era incé in
fazd de infiintare. Regulile traditionale de tran-
zactionare au vizat identificarea, si anume ce se
vinde (bunuri si servicii) si reglementarile va-
male, cu toate acestea, noile modele de afaceri
si dezvoltarea internetului au estompat granitele
dintre bunuri si servicii. in plus, tendintele
actuale ale protectionismului, in domeniul digi-
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companies can already be set up globally:
86% of technology start-ups worldwide, one
way or another, are associated with interna-
tional business. The growth of World Gross
Domestic Product (GDP) over the past decade
has amounted to about 10% and information
flows have provided a large share of this
increase (through increased productivity) than
international trade in goods. Digital transfor-
mation is affecting an increasing number of
industries, changing traditional international
trade in goods and services and creating a new
— digital trade. The fourth phase of globali-
zation (digital globalization), also called “the
second unbundling” in literature, develops on
the basis of a new, unprecedented technological
revolution [9]. Digitalization is transforming
international trade, involving more and more
producers and consumers. At the same time,
the sphere of international trade is facing a
serious crisis characterized by rising barriers
to the classic trade in goods and the trade
conflict between China and the US, which will
inevitably reach other countries (especially the
European Union).

As far as the regulation of international
trade in digital goods is concerned, it should
be noted that new objective challenges arise
in contemporary conditions. The work of the
WTO, as a multilateral organizational-legal
structure, aspired in recent decades to the libe-
ralization of international trade, is paralysed,
because it cannot effectively respond to the
emerging challenges and problems of interna-
tional trade. It is important to take into account
that multilateral rules regulating international
trade were drawn up when digital trade was still
in the establishment phase. Traditional trading
rules concerned identification, namely what is
being sold (goods and services) and customs
regulations; however, new business models and
internet development have blurred the bounda-
ries between goods and services. In addition,
current trends in digital protectionism are
increasing as countries begin to use more
barriers to digital trade. Increasing inequality in
the digital sphere is potentially dangerous in
terms of establishing protectionist barriers
between countries. And, as a result, in the lite-
rature can be found estimates: that there is a
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tal, sunt in crestere, pe masura ce tdrile incep sa
utilizeze mai multe bariere in raport cu comer-
tul digital. Cresterea inegalitatii in sfera digitala
este potential periculoasa, din punctul de vedere
al stabilirii unor bariere protectioniste intre tari.
Si, ca urmare, in literatura de specialitate sunt
prezentate estimari: ca existd un grad ridicat de
incertitudine Tn dinamica dezvoltarii digitale,
ceea ce complicd elaborarea unor abordari efi-
ciente pentru reglementarea comertului digital
international. Se poate de constatat faptul, ca
introducerea barierelor noi in comertul digital
duce la asa-numitul ,,protectionism digital”. n
aceste conditii, este necesara o mai bund inte-
legere a factorilor, care asigura accesul la piata
si deschiderea pietelor in era digitalizarii. in
acest sens, prezintd importanta evaluarea modu-
lui in care diferite tipuri de masuri de politica
comerciala contribuie la dezvoltarea comertului
digital. Deci, prin definitia ,,piata liberd”, in
mod traditional, se intelege un mediu antrepre-
norial favorabil, care permite furnizorilor stra-
ini sa concureze pe piata nationald, fara discri-
minare sau alte conditii stricte de activitate
economica. Cu toate acestea, in conditiile noi-
lor modele inovatoare de afaceri, asigurarea
pietei libere, devine mai complicatd. Unele fir-
me, folosind aceste noi modele inovatoare, ofera
solutii, permitdnd vanzarea produselor online,
reducand complexitatea comertului in era digi-
tala. Alte companii desfdgoara activitati tradi-
tionale (ofline) pe pietele straine, pentru a vinde
profitabil produsele noi.

Organizatiile internationale, intr-un fel
sau altul, care se ocupa de statisticile comer-
ciale (WTO, UNCTAD, OECD), au adoptat
mai multe initiative, inclusiv un proiect inter-
national e-commerce si pentru consolidarea
cooperarii in elaborarea recomandarilor in
vederea evaluarii si clasificarii comertului digi-
tal [10]. In conformitate cu aceste recomandari,
comertul electronic include operatiuni trans-
frontaliere de trei tipuri:

— digitally ordered — acopera comertul
electronic transfrontalier cu bunuri si
servicii (acesta este un segment destul de
larg: circa 900 de milioane de oameni,
participanti la retelele sociale si 360 de
milioane de oameni sunt implicati in
comertul electronic);
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high degree of uncertainty in the dynamics of
digital development, which complicates the
development of effective approaches to the
regulation of international digital trade. We can
state that the introduction of all new barriers to
digital trade leads to so-called “digital protec-
tionism”. Under these circumstances, a better
understanding of the factors ensuring market
access and market opening in the digitalization
era is needed. Important in this respect is to
assess how different types of trade policy mea-
sures contribute to the development of digital
trade. Thus, under the definition of the *“free
market”, traditionally, a favourable entre-
preneurial environment is understood, allowing
foreign suppliers to compete on the national
market without discrimination or other strict
conditions of economic activity. However, with
new innovative business models, securing the
free market is becoming more complicated.
Some companies, using these innovative new
models, offer solutions, allowing the sale of
products online, reducing the complexity of
commerce in the digital age. Other companies
carry out traditional (offline) activities in
foreign markets to sell new products profitably.

International organizations, dealing with

trade statistics one way or another (WTO,
UNCTAD, OECD), have adopted several initia-
tives, including an international e-commerce
project also to strengthen cooperation in
developing recommendations for the evalua-
tion and classification of digital trade [10].
In accordance with these recommendations,
e-commerce includes cross-border transactions
of three types:

— digitally ordered — covers cross-border
e-commerce of goods and services (this
is a fairly broad segment: around 900
million people-participants in social
networks, and 360 million people are
involved in e-commerce);

— platform-enabled — implemented with
intermediaries:  platform  companies
(Alibaba, Uber, Amazon, etc.); [11].

— digitally delivered — electronic trade
takes place on digital channels through
downloads or web streaming (such as
media or software).
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— platform-enabled - implementate cu
intermediari: companii de platforme (Ali-
baba, Uber, Amazon etc.) [11];

— digitally delivered — comertul electronic
are loc pe canalele digitale prin descar-
cari sau web streaming (cum ar fi mass-
media sau software).

Pentru evaluarea comertului electronic,
Conferinta privind comertul si dezvoltarea
ONU utilizeaza cel putin trei indicatori:

v’ comerful cu servicii informationale

clasice;

v’ comertul cu servicii bazate pe tehnolo-

gii informatice (ICT-enabled services);

v’ furnizarea transfrontaliera a produse-

lor si servicii pe linia de e-commerce
in format B2C (business-to-customer)
(trebuie de mentionat ca aceste grupuri
se intersecteazad intre ele).

Secolul XXI se caracterizeaza prin faptul
ca serviciile bazate pe tehnologii informationale
si comunicatii (ICT-enabled) ocupa 50-55% din
structura  exporturilor  serviciilor  tarilor
dezvoltate si aproximativ 30% — pentru tari cu
economia aflatd in proces de dezvoltare [13].

Ca si in cazul comertului traditional, res-
trictiile transfrontaliere in comertul digital repre-
zintd bariere tarifare si netarifare. Barierele
tarifare pot fi stabilite Tn cazul importului de
bunuri necesare pentru crearea unui sistem de
infrastructur, care asigura comertul digital [14].

Barierele netarifare, la randul lor, acopera
diferite restrictii discriminatorii la nivel local,
astfel de bariere fiind proiectate pentru a proteja
producatorii si furnizorii autohtoni. Conform
cercetarilor efectuate, a fost stabilit ca elimina-
rea barierelor strdine din comertul digital ar
putea contribui la cresterea PIB-ului anual al
SUA cu 0,1-0,3% (16,7-41,4 miliarde USD), la
majorarea salariului mediu in economia tarii cu
1,4% si la crearea unor noi locuri de munca (de
circa 400 de mii) Tn industriile care utilizeaza
intens tehnologia digitala [14]. O problema
importantd in dezvoltarea comertului digital
international o constituie contabilizarea opera-
tiunilor in balanta de plati, deoarece metodele
moderne de contabilizare a platilor interna-
tionale in statisticile balantei de plati poate
omite unele plati efectuate cu ajutorul tehnolo-
giei digitale. De asemenea, transformarea digi-
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The UN Trade and Development Con-
ference uses at least three indicators for the
measurement of e-commerce:

v’ trade in classical
vices;

v’ trade in services based on informa-
tion technologies (ICT-enabled servi-
ces);

v’ cross-border provision of products
and services on the e-commerce line
in B2C (business-to-customer) format
(it should be noted that these groups
intersect with each other).

The 21st century is characterized by
the fact that information and communica-
tion technology-based services (ICT-enabled)
occupy 50-55% in the export structure of
services of developed countries and around
30% for countries with developing econo-
mies [13].

As with traditional trade, cross-border
restrictions on digital trade are tariff and non-
tariff barriers. Tariff barriers may be esta-
blished for the import of goods necessary for
the creation of an infrastructure system that
ensures digital trade [14].

Non-tariff barriers, in turn, cover various
discriminatory restrictions at the local level,
such barriers designed to protect domestic pro-
ducers and suppliers. According to research, it
was established that removing foreign barriers
to digital trade could contribute to the growth
of the annual USA GDP by 0.1-0.3% (USD
16.7-41.4 billion), increase the average wage in
the country’s economy by 1.4% and create new
jobs (around 400 thousand) in industries that
use digital technology extensively [14]. An
important issue in the development of interna-
tional digital trade is the accounting of tran-
sactions in the balance of payments, as modern
methods of accounting for international pay-
ments in balance of payments statistics may
omit some payments made using digital tech-
nology. Digital transformation has also enabled
commercial transactions using digital means
(cloud computing services), and for traditional
commerce — through online platforms. Indivi-
duals use more intensive digital platforms for
money transfers. The share of mobile payments
is high in cross-border transfers, especially

information ser-
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tala a permis efectuarea tranzactiilor comerciale
cu ajutorul mijloacelor digitale (servicii de
cloud computing), iar pentru comertul traditio-
nal — cu ajutorul platformelor online. Persoa-
nele fizice folosesc mai intensiv platformele
digitale pentru transferuri de bani. Ponderea
platilor mobile este ridicatd in transferurile
transfrontaliere, In special, intre tarile vecine,
care sunt In curs de dezvoltare economica.
Avantajul sistemelor de plati mobile constd in
faptul ca acestea reduc costurile de tranzactie
ale transferului de mijloace banesti si permit
efectuarea operatiunilor chiar si pe teritoriile
indepartate (astfel, incat acestea au inregistrat o
larga distributie in tarile africane.

In Republica Moldova, a fost adoptata
Legea nr.28 din 27 iulie 2004 privind comertul
electronic, care denotd urmatoarea definitie:
comert electronic — activitatea de intreprinzaror
a persoanelor fizice si juridice de vanzare a
bunurilor, executare a lucrarilor sau prestare a
serviciilor, efectuata cu utilizarea comunicarilor
electronice si/sau a contractelor electronic [15].

In prezent, lipsesc datele oficiale com-
plete privind volumul comertului electronic in
Republica Moldova. Datele publicate in artico-
lele stiintifice se bazeaza pe sondaje, de exem-
plu, in articolul sau dr. S. Barlea constatd ca
doar 23% din populatia respondentd a utilizat
Internetul in scopul procurdrii, prin intermediul
magazinelor online, in acelasi timp, 11,7%
dintre respondenti au procurat bunuri online de
la magazinele nationale, iar 23% au procurat
bunuri online atat de la magazinele moldove-
nesti, cat si de la cele internationale [16].

in articolul sdu, dr. Elena Badarau con-
statd o crestere semnificativd a magazinelor
online din Republica Moldova, acordand o
atentie deosebitd metodelor de platd pentru
astfel de marfuri cu carduri bancare [17]. Tre-
buie remarcat faptul ca, potrivit datelor Bancii
Nationale a Moldovei, in trimestrul IV, al anu-
lui 2019, valoarea operatiunilor cu carduri
emise in Republica Moldova si efectuate pe
teritoriul republicii a constituit in suma
16,775,028.2 mii lei, dintre care plati fara
numerar 3,094,410.7 mii lei [19]. In aceastd
situatie, trebuie remarcat faptul ca, la efectuarea
platii cu ajutorul cardurilor bancare, in inte-
riorul republicii, achitarea comisionului se
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between neighbouring countries, which are
economically developing. The advantage of
mobile payment systems is that they reduce the
transaction costs of the transfer of cash and
allow to carry out operations even in remote
territories (so, they have received a wide distri-
bution in African countries.

In the Republic of Moldova was adopted
Law No. 28 of 27 July 2004 on e-commerce,
which provides the following definition:
e-commerce — the entrepreneurial activity of
individuals and legal entities for the sale of
goods, the execution of works or the provision
of services, carried out with the use of elec-
tronic communications and/or electronic
contracts [15].

The full official data on the volume of e-
commerce in the Republic of Moldova are
currently missing. The data published in
scientific articles are based on surveys, for
example, in the article of S. Birlea is mentioned
notes that only 23% of the respondent popu-
lation used the Internet for the purpose of
purchasing through online stores, at the same
time, 11.7% of respondents purchased goods
online from national stores, and 23% procured
goods online from Moldovan and international
stores [16].

In her article, Dr. Elena Badarau notes a
significant increase in online stores in the
Republic of Moldova, paying particular atten-
tion to payment methods for such goods with
bank cards [17]. It should be noted that
according to the data of the National Bank of
Moldova in the fourth quarter of 2019 the
value of transactions with cards issued in the
Republic of Moldova and carried out on the
territory of the republic was recorded in the
amount of MDL 16,775,028.2 thousand, of
which non-cash payments MDL 3,094,410.7
thousand [19]. In this situation, it should be
noted that when making payment from bank
cards within the republic, the payment of the
commission is made to Systems from abroad.
Thus, all bank cards issued by banks in the
Republic of Moldova must have two payment
systems: the national one for card payments
inside Moldova and one of the International
systems for card payments abroad of the
Republic of Moldova.
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efectueaza spre sisteme de peste hotarele tarii.
Astfel, toate cardurile bancare, emise de bancile
din Republica Moldova, trebuie sa aibd doua
sisteme de plati: cel national pentru achitarile in
interiorul Moldovei si altul din sistemele
internationale pentru achitarile cu cardul peste
hotarele Republicii Moldova.

Ministerul Economiei si Infrastructurii al
Republicii Moldova si Serviciul Vamal al Repu-
blicii Moldova au lansat, in luna mai 2020, un
nou Portal de Informatii Comerciale pentru
comunitatea de afaceri nationala si internationald
— www.trade.gov.md - infiintat cu sprijinul
acordat de SUA prin Agentia Statelor Unite
pentru Dezvoltare Internationala (USAID) in R.
Moldova. Acest portal ofera informatii oficiale
privind procedurile aferente si documentele
necesare pentru activitatile privind importul,
exportul si tranzitul de marfuri.

Trebuie remarcat faptul ca, in ceea ce tine
de politica de stat privind comertul electronic in
Republica Moldova, au fost introduse o serie
de restrictii, astfel, incat, in conformitate cu
articolul 101 din Codul fiscal al Republicii
Moldova, persoanele fizice care, in cadrul tran-
zactiilor comerciale (B2C — de la business la
consumator), introduc, prin intermediul trimite-
rilor postale internationale, marfuri cu caracter
comercial, care depasesc limitele cantitative
stabilite de legislatie sau a caror valoarea intrin-
seca depaseste suma de 200 de euro per expe-
diere achitd TVA in functie de valoarea impo-
zabila a marfurilor [19]. Pentru magazinele
online, care activeaza pe teritoriul Republicii
Moldova, sunt prevazute impozite locale pe
acest tip de activitate.

Astfel, analizdnd dezvoltarea comertului
electronic in R. Moldova, trebuie remarcat faptul
ca eforturile statului trebuie directionate spre
promovarea dezvoltarii comertului electronic
autohton, in special, in conditiile coronavirusului
prin acordarea unor facilitati fiscale.

Concluzii

Incetinirea cresterii economice mondiale
duce la faptul ca tarile au nevoie de reforme
structurale, exprimate in modernizarea sectoru-
lui public pentru reglementarea economiei si
adaptarea acesteia la tendintele de digitalizare.
In acelasi timp, la nivel international, sunt nece-
sare noi reguli pentru comertul digital si comer-
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The Ministry of Economy and Infra-
structure of the Republic of Moldova and the
Customs Service of the Republic of Moldova
launched in May 2020 a new Commercial
Information Portal for the national and interna-
tional business community — www.trade.gov.md
— established with the support of the USAID
Structural Reform stare program in Moldova.
This portal provides official information on the
related procedures and documents necessary for
activities relating to the import, export and
transit of goods.

It should be noted that, with regard to the
state policy on e-commerce in the Republic of
Moldova, a number of restrictions have been
introduced, so that, in accordance with Article
101 of the Tax Code of the Republic of Mol-
dova, individuals who, in the context of com-
mercial transactions (B2C — from business to
consumer), introduce through international pos-
tal items goods of a commercial nature, exceed
the quantitative limits set by the legislation or
whose intrinsic value exceeds the amount of
200 euro per shipment pays VAT according to
the taxable value of the goods [19]. For online
stores operating on the territory of the Republic
of Moldova are provided local taxes on this
type of activity.

Thus, by analysing the development of
e-commerce in Moldova, it should be noted that
the state’s efforts must be directed towards pro-
moting the development of domestic e-com-
merce, especially in the conditions of COVID-
19 pandemic by granting tax facilities.

Conclusions

Slowing global economic growth leads to
the fact that countries need structural reforms,
expressed in the modernization of the public
sector in order to regulate the economy and
adapt it to digitalization trends. At the same
time, at international level, new rules for digital
trade and service are needed (in particular with
regard to the development of effective settle-
ment and dispute resolution mechanisms in
international trade). This is partially implemen-
ted in the preferential format through trade
agreements between countries. Thus, the Trans-
Pacific Partnership Agreement (TPP), which
has already entered into force between the
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tul de servicii (in special, in ceea ce priveste
dezvoltarea unor mecanisme de decontare efi-
ciente de solutionare a litigiilor in comertul inter-
national). Acest lucru este partial implementat in
formatul preferential prin acorduri comerciale
intre tari. Astfel, Acordul privind Parteneriatul
Trans-Pacific (TPP), care a intrat, deja, Tn
vigoare, intre tarile regiunii Asia-Pacific, este
raspunsul la un mecanism ineficient de regle-
mentare a comertului elaborat in cadrul WTO.

Acest Acord prevede nu numai reglemen-
tarea tarifelor in comert, ci si reguli specifice
pentru comertul digital, comertul cu servicii si
comertul electronic. In general, este foarte com-
plicat sa se identifice efectul de modificare a
comertului international din prisma digitalizarii,
dar, totusi, comertul digital influenteaza semni-
ficativ la cresterea economica a tuturor tarilor.

In conditiile contemporane de interconec-
tare, beneficiile transformarii digitale pentru
comertul international depind de combinarea
mai multor factori. La nivel intra-firma, inves-
titille in noile tehnologii informatice si de
comunicare (precum Big Data) se datoreaza
cresterii nivelului de productivitate a afacerilor,
dar numai pentru firmele, care au introdus
procese noi de organizare a businessului si
folosesc fortd de munca de inaltd calificare.
Multe tipuri de infrastructura digitala (precum
Internetul) sunt, deja, create ca fiind globale.
Ele oferd noi oportunitdti, in special, pentru
entitdti mici si mijlocii, dar creeaza probleme,
in care granitele si diferentele de reglementare
intre tari rdman aceleasi.

De asemenea, este nevoie de liberalizarea
pietelor, deoarece noile tehnologii pot fi adesea
disponibile numai prin canale de comert
international. In acelasi timp, este necesard o
abordare colaborativa a tuturor tarilor pentru
liberalizarea pietelor la nivel global.

countries of the Asia-Pacific region, is the res-
ponse to an inefficient trade regulation mecha-
nism developed under the WTO.

This Agreement provides not only the
elimination of tariffs in trade, but also specific
rules for digital trade, trade in services and e-
commerce. In general, it is very complicated to
identify the effect of altering international trade
from the point of view of digitalization, but
nevertheless digital trade significantly influen-
ces the economic growth of all countries.

Under modern contemporary intercon-
nection conditions, the benefits of digital trans-
formation for international trade depend on the
combination of factors. At the intra-firm level,
investments in new information and commu-
nication technologies (such as Big Data) are
due to increased business productivity, but only
for firms that have introduced new business
organization processes and use highly skilled
workforces. Many types of digital infrastructure
(such as the Internet) are already created as
global. They offer new opportunities, especially
for small and medium-sized entities, but create
problems where borders and regulatory diffe-
rences between countries remain the same.

Market liberalization is also needed, as
new technologies can often only be available
through channels of international trade. At the
same time, a collaborative approach by all
countries is needed to liberalize markets globally.
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